Understanding social networking sites adoption: an extended theory of planned behavior perspective by Koh, Pei Li
UNDERSTANDING SOCIAL NETWORKING SITES ADOPTION: AN EXTENDED 
THEORY OF PLANNED BEHAVIOR PERSPECTIVE 
 
 
 
 
 
 
 
 
 
 
KOH PEI LI 
 
 
 
 
 
 
 
 
 
 
 
UNIVERSITI TEKNOLOGI MALAYSIA 
UNDERSTANDING SOCIAL NETWORKING SITES ADOPTION: AN EXTENDED 
THEORY OF PLANNED BEHAVIOR PERSPECTIVE 
 
 
 
 
 
KOH PEI LI 
 
 
 
 
 
A dissertation submitted in partial fulfillment of the  
requirements for the award of the degree of   
Master of Management (Technology) 
 
 
 
Faculty of Management and Human Resource Development  
Universiti Teknologi Malaysia 
 
 
 
JANUARY 2013 
iii 
 
 
 
 
 
 
 
 
 
 
 
To my beloved family members 
iv 
 
 
 
 
 
ACKNOWLEDGEMENT 
 
 
 
 
I would like to express my gratitude to those who assisted and supported me in 
my dissertation writing to fulfill the needs for the certification of the Master of 
Management (Technology).  
 
 
First and foremost, I would like to dedicate my special thanks to my respected 
supervisor, Dr. Noor Hazarina Binti Hashim for her encouragement, assistance and 
critics that helped me a lot in finishing this research. I am very appreciating for her 
patience and support. 
 
 
Secondly, I would like to convey my deepest gratitude to all respondents who 
spent their valuable time in answering the questionnaire. I felt grateful with their 
willingness and kindness to stand in this survey.  
 
 
Finally, special thanks to my family members and everybody that contributed 
directly or indirectly to this research. Without these help and support, this research 
would never be done do smoothly.  
 
 
 
v 
 
 
 
 
 
ABSTRACT 
 
 
 
 
In recent years, social networking sites have become the major media by which 
people develop their personal network online. The purpose of this study is to examine 
empirically the factors that affect the adoption of social networking site by Google Plus 
Users. As base model, this study applies an extended Theory of Planned Behavior model 
(TPB), incorporating the additions of perceived usefulness and perceived enjoyment to 
explore factors affecting user’s intention to use social networking sites and actual use. A 
total of 249 valid responses collected from a web-based questionnaire. The data obtained 
by the survey was analyzed and commented upon using the SPSS program. In this study, 
the findings indicate that the extended TPB variables of attitude, perceived behavioral 
control, perceived usefulness and perceived enjoyment have significant effects on user’s 
intention to use social networking site, which in turn positively affect actual usage. In 
addition, the findings also indicate the insignificant effect of subjective norm on user’s 
intention to use social networking site. Overall, the findings show that the model 
provides a good understanding of factors that influence intention to use social 
networking sites and actual use. Approximately 63 percent of the total variance on the 
user’s intention was explained. Based on the findings, this study allows social 
networking service providers to develop strategies that can encourage the adoption of 
social networking site. Implications and recommendations are discussed.  
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ABSTRAK 
 
 
 
  
 Pada masa kini, laman web rangkaian social telah menjadi media utama yang 
membolehkan para pengguna meluaskan rangkaian rakan-rakan dengan cepat di alam 
maya. Tujuan kajian ini dijalankan adalah untuk mengenalpasti faktor-faktor yang 
mempengaruhi niat pengguna Google Plus dan penggunaan sebenar. Kajian ini 
menggunakan theory of planned behavior (TPB) yang diperpanjang dengan 
menggabungkan penambahan kegunaan dirasakan dan kenikmatan yang dirasakan untuk 
mengenalpasti faktor-faktor yang mempengaruhi niat pengguna untuk menggunakan 
laman web rangkaian social dan penggunaan sebenar. Data kajian ini telah dikumpulkan 
dari 249 orang responden melalui soal selidik berasaskan web. Data dianalisis dan 
dikomentari menggunakan program SPSS. Hasil kajian mendapati bahawa ada hubungan 
yang kuat antara pembolehubah (sikap, kontrol perilaku yang dirasakan, kegunaan yang 
dirasakan dan kenikmatan yang dirasakan) dengan niat pengguna untuk menggunakan 
laman web rangkaian sosial. Hasil kajian juga menunjukkan bahawa terdapat hubungan 
positif yang signifikan antara niat pengguna dengan penggunaan sebenar. Selain itu, 
norma subjektif didapati tidak mempunyai hubungan signifikan dengan niat pengguna 
untuk menggunakan laman web rangkaian sosial. Secara keseluruhan, hasil dapatan 
kajian mendapati bahawa model kajian ini memberikan pemahaman yang baik tentang 
faktor-faktor yang mempengaruhi niat pengguna untuk menggunakan laman web 
rangkaian sosial. Sebanyak 63 peratus dari jumlah variance pada niat pengguna 
dijelaskan. Berdasarkan dapatan, kajian ini memungkinkan penyedia layanan laman web 
rangkaian sosial untuk mengembangkan strategi yang dapat menambahkan pengguna 
laman web rangkaian sosialImplikasi kajian dan rekomendasi dibahas.  
